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SANDUSKY

Would more shopping destinations, more restaurants or more
entertainment possibilities convince you to move downtown?

If you were going to move downtown, what kind of housing would
attract you?

What's the best way to rejuvenate the waterfront area?

When it comes to these questions, the city, in conjunction with the
Sandusky Main Street Association, wants as much public input as
possible.

Beginning today, the city will post a survey on the Main Street Association's website to ask these
sorts of questions.

CLICK HERE to take part in the
survey

The survey is part of a city-funded $32,000 downtown market analysis, one of the last major
decisions made by the 2009 Sandusky City Commission.

John Lippus, executive director of the Main Street Association, said the market analysis will help
developers, investors and business owners launch more successful ventures that better meet the
community's needs.

"It's a roadmap, if you will, of the potential of downtown," Lippus said. "Ninety-eight percent of the
time a developer or investor comes to town, they are asking a copy of our downtown analysis and
downtown marketing study, and right now, we don't have one. So this is a tool that will help them
make intelligent, wise decisions."

Those who complete the survey and provide their e-mail addresses will have the opportunity to win
gift certificates to Crush Wine Bar and Zinc Brasserie, two downtown restaurants. They can also
win day passes to Kalahari Resort.
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Last year, about a dozen major property owners signed a petition asking the city for this market
analysis.

Lippus said the signees were property owners with the financial means to make major investments in
their buildings. Before doing that, however, the owners wanted more information on how to best
spend their money and upgrade their properties.

In addition to the online survey, Anderson Economic Group, the company authoring the downtown
marketing analysis, has visited the city three times, meeting with public officials and downtown
businesses to gather information.

Scott Watkins of Anderson Economic Group, who's heading up the market analysis, didn't return a
phone message on Thursday.

Gene Hawk, the head of Chesapeake Lofts' Condo Owners Association who's trying to develop the
Keller Building, said the study will benefit developers like him. He will use the information before
making a decision on how to best renovate the Keller.

"You need to get a pulse of what the needs of the community are," Hawk said. "That's what this
study will do."

City commissioner Kim Nuesse, who wasn't a commissioner when the previous city commission
approved the project, voiced her support for the market analysis even before joining the commission.

Nuesse said it will help the city outline a vision, goals and objectives for downtown Sandusky.

Once they have a vision in place that the community supports, then the city can move forward with
new initiatives.

"This gives us some direction on how to proceed," Nuesse said.
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